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Abstract  
 

This thesis aims to study how two organizations communicate to empower women in 

Tanzania. It is a comparative study of the New Hope for Girls Organization (NHGO) and 

Young Women Christian Association (YWCA). Furthermore, this study focus on how 

different contextual factors, such as the size of the organization, religion and values, affect 

the organizations´ content and strategy of their communication. This study is based on a 

theoretical framework of previous research about communication from NGOs, Development 

theory and African feminisms. The empirical data was collected through semi-structured 

interviews, ethnographic interviews and observations. The result of this study shows that 

YMCA is highly influenced by its international ties through its international founders and 

world-wide connection, while NHGO is mainly influenced by the local community in which 

it operates. 
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1.Introduction  

Studies from US AID shows that women and girls in Tanzania remain among the most 

marginalized and disenfranchised citizens in sub-Saharan Africa (US AID, 2018). A study 

from UN WOMEN shows that discrimination, abuse and violence against women and girls 

are widespread and common in Tanzania. This is due to patriarchal and traditional norms 

(UN WOMEN, 2018). 

 

However, there has been an increased awareness of the importance of women’s rights in 

Tanzania, since a link between gender equality and development has been discovered (TGNP, 

2007). The government of Tanzania has made some reforms during the years through 

informed legal frameworks, for example “the Law of Marriage Act of 1971” and attending 

conventions for example “The Convention on the Elimination of all forms of Discrimination 

Against Women, (CEDAW)” to protect women's rights, though with less success (Mutungi, 

2016). There are also several organizations which work for women’s rights in Tanzania. 

 

In organizations in general, the communication is of high importance and counts as one of the 

main factors in any organization’s eventual success. Communication counts as all activities 

where information is transferred (Agarwal & Garg, 2012). Therefore, can it be of interest to 

examine communication within organizations. 

 

Taking this background into account, many of the women’s rights organizations in Tanzania 

work with the purpose to empower girls/women and aim to change the attitudes on women's 

right in the society. New hope for girls and YWCA, Young Women’s Christian Association of 

Tanzania, are two organizations that work for women’s rights in Tanzania. Part of their work 

is to help and strengthen vulnerable women. NHGO and YWCA are also the organizations 

that are going to be in focus of this study. 

 

The purpose of this thesis is to study how the organizations, NHGO and YWCA, 

communicate to empower women in Tanzania. This study focuses on how different 

contextual factors, such as the size of the organization, donors, religion, tradition and values, 

can affect organizations content and strategy of their communication.  
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To achieve the purpose of this study, the following questions have been formulated:  

1. What kind of information about women empowerment does the organizations 
 communicate to their participants?   

2. How do the organizations reach out to their participants?   
3. Which communication strategies do the organizations use in purpose to empower 
 women?   

4. How do socio-economic conditions, religion and traditions affect the communication 
of the organizations strategies and practices?   

We limited our research by studying two organizations and how they communicate to their 
participants, but not to all of their target groups. Another limitation is the choice of methods. 
We received answers to these questions mainly through interviews. We also made 
observations, which foremost have been made at the organizations seminars, but also 
collected during our visits at the organizations. Lastly, our limitation has been set considering 
the chosen informants. We chose to interview employees, volunteers and previous 
participants (which today are independent). Also, the informants had to be at least 18 years 
old.  
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2. Background  

2.1 General information about Tanzania 

Tanzania is geographically located at the African east coast. Tanzania is previously a colony 

of Germany and the UK. Tanzania is a union republic, consisting of the mainland Tanganyika 

and the semi-autonomous archipelago of Zanzibar. Zanzibar became independent in the year 

1963 and the following year, Tanganyika and Zanzibar joined forces and formed a union 

called the United Republic of Tanzania. Tanzania has been a multi-party democracy since 

1995 (Globalis, 2018). 

 

The capital city of Tanzania is Dodoma, though Dar es Salaam is the commercial center. The 

population of Tanzania is 55 million, including 1,3 million in Zanzibar. There is an increase 

in the population of 3,1% per year (2016) and the average life span is 65 years (2015) 

(Sweden abroad, 2018). 

 

The official languages in Tanzania are Swahili and English. There also are approximately 120 

tribal languages in the country. Tanzania is one of the poorest countries in the world, 

approximately two-thirds of Tanzania’s population are expected to live below the poverty 

line. People living in rural areas are usually poorer than urban residents (Utrikespolitiska 

institutet, 2018).           

                                                                                                          

The major religious groups in Tanzania are Christians and Muslims. Although most of the 

people of Tanzania identify themselves as Christians or Muslims, many of these still practice 

vernacular religions as well. Minority religious groups include Traditional Africanist, Hindus 

and Buddhist. In year 2017, the people who didn’t identify themselves with any religion was 

estimated to comprise 1,7% of the total population. The different religions in Tanzania 

coexist peacefully and the Tanzanian constitutions provide freedom of religion (Sawe, 2017). 

 

During the last years, Tanzania has made noticeable changes in their progress towards gender 

equality and empowering of women in society. The vision for Tanzania 2025 strives for 

equality between men and women (United Nations Tanzania, 2018). Even though some 

noticeable changes have occurred, women and girls in Tanzania are still exposed to violence 
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and discrimination in areas such as employment, education, and processes in decision-making 

and health services. The main challenges in Tanzania are therefore to counter gender-based 

violence, women’s exclusion from the economy and decision-making processes as well as 

providing women access to more resources and land (UNDP Tanzania, 2018).  

Work to improve gender equality is critical if Tanzania is going to be able to build a 

sustainable society, reduce extreme poverty and promote growth (US AID, 2018). A report 

from UNICEF states that investment in children and their mothers are the best way to 

increase this development of the country (Unicef, 2018). 

 

2.2 The case studies 

Two women's rights organizations based in Tanzania, have been selected to answer the 

purpose of this study. The information is based partly on the information received from the 

organization's website and brochure, but also from the informants that have been interviewed. 

New Hope for Girls (NHGO) is a non-governmental and grassroots organization established 

in 2005 and officially registered in 2010. NHGO works with women's rights and promotes 

social-economic wellbeing for unprivileged girls and women. During 2017 was NHGO 

working with four set goals; end of gender-based violence starting from family level, end 

harmful and cultural practices of abusing girls and women, encourage education and offer a 

safe place for girls who live in high-risk situations. Within the organization, several programs 

and projects have been developed to achieve their goals. The activities and services offered 

by the organization are; lobbying and advocacy, awareness creation, mentorship, free 

seminars, income generating activities, rescue and rehabilitation, support for education and 

provide shelter and food for girls in high-risk situations (New Hope for Girls, 2017). 

Today they are based in Dar es-Salaam, where most of their members are located. Now 

NHGO is providing 38 girls with shelter and food. In total the organization has more than 

150 members, which they offer their services and programs to. The volunteer team consists of 

the founder and executive director – Consoler Eliya. Together with three volunteers, one 

supporter and one online coordinator she runs the organization New Hope for Girls (New 

Hope for Girls Organization, 2018) 

 

Young Women's Christian Association (YWCA) started 1959 in Moshi but became official 

1894. Today YWCA is a world-wide organization that is being active in 125 different 
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countries and since 1930 has their headquarter been located in Genève (Young Women's 

Christian Association, 2018). Moreover, is the YWCAs headquarter in Tanzania based in Dar 

es-Salaam but with 21 branches spread all over the country. Collectively is YWCA Tanzania 

helping over 2000 members (YWCA Tanzania, 2018). Even though the organization's main 

target group are girls and women, they are open to both genders. By calling themselves a 

non-discrimination organization, factors as; race, nationality, gender, political affiliation and 

faith, are of no importance and does not affect the access to the organization’s services 

(YWCA Tanzania, 2018).   

 

YWCA is an organization with a vision of strengthening the voice of women and work for 

gender equality and equity. Their goal is to achieve peace, fairness, and health by form a 

collective leadership of girls and women. In short, they want to address the gender imbalance 

that been created through history and work for empowering girls and women in different 

aspects. YWCAs work is also in accordance with “Christian values”. Furthermore does 

YWCA also offer activities that can help and strengthen girls and women in daily life. The 

activities the organization offer is education in sexual reproductive health and rights, gender-

based violence, violence against the domestic workers, tailoring and vocational training, 

community-oriented rehabilitation, youth exchange and advocacy program, economic justice, 

environment justice and good governance, children pre-schools, women economic 

empowerment and ICT for young girls (Young women's Christian association, 2018). 

 

How NHGO and YWCA are funded separates them from each other. NHGO is mostly 

funded by local people who contribute with small amounts of money or resources. Resources 

can be everything from food, school material, school uniforms or money for gas to their 

school bus (Informant A: October 12, Employee/Volunteer). None of the informants 

mentioned international donors as a resource to keep the organization running (Informant A, 

Informant B, Informant C, Informant D, Informant E, Informant F). At NHGO: s website 

though, is it possible for both local and international people to send donations to support the 

work within the organization (New hope for Girls Organization, 2018). 

 

YWCA, on the other hand, work with donors of all kinds. On their website, they inform about 

different partners they have been cooperating with which consists of both local and 

international partnerships. The website of YWCA also mention that they have been supported 

both technically and financially through their international partnerships. They also mention 
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that they are supported by world YWCA via the Lucille Packard Foundation (YWCA 

Tanzania, 2018). 

 

Through an interview with one of the informants from YWCA, was it revealed that the 

programs are facing some challenges since most of them are donor-funded. The challenge 

that can appear with a donor-funded program is that the donors have their own requirements 

for the program they want to support. For example, did the donors for the youth program 

within YWCA, required that the participants should consist of equally men and women. From 

the beginning was the target group only young women, but because of this requirement does 

the program today include young men as well (Informant L: November 14 – YWCA 

Employee). 
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3. Previous research   

Below is a summary overview of the research field of communication within non-

governmental organizations (NGO). In this section contextual factors, which has an impact of 

organizations communication, will be discussed. United standpoints and themes within these 

researches will be highlighted, as well as their differences will be emphasized. An overview 

of the research field shows that communication within organizations is a well-developed area, 

but fewer of these were specifically investigating in NGOs within the African context. 

Therefore, this research field consists of studies made on NGOs not only placed in Africa but 

also in the global south area. 

 

In previous studies, contextual factors such as size of the organization, location, donors and 

traditional values have been discussed as elements of impact within organizations 

communication sources. One of these elements were seen in a study made of the organization 

Viva Rio, which was from the beginning a local initiative placed in Rio de Janeiro but later 

expand into a global actor. In the article about this study did they mentioned the ability to 

attract multiple sets of supporters as an important factor that could either determine the 

survival or destruction of the organization’s initiatives. Furthermore, this factor was also 

mentioned as one of the reasons why Viva Rio had the ability to expand from a local 

initiative to a global actor. The support received to the organization was in form of financial 

assets and cooperatives with people and organizations (Davis, 2016). 

 

In another study about the US-based/transnational organization Abt Associates, was the fact 

of being a donor-driven organization discussed more as a challenge than an advantage. The 

result displayed that the challenge occurs when the donors want to be a part of the decision-

making. This means that the donors want to decide policies and management practices within 

the organization - so it goes in line with their own philosophies, which in turn can cause a 

cultural disconnection. The study shows that the organization studied faced a disconnection, 

which was showed in forms of having trouble to involve the locals in their programs. The 

main reasons for this cultural disconnection were not only because of Abt Associates use of 

donors but also because of their location. A cultural disconnection can happen when an 

organization expects that their culture and management style will be adapted in other 

countries they relocate/expand to, without taking the other country's culture into account. In 

this scenario, did Abt Associates implemented residual spraying programs and activities in 
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northern Ghana, while they were based in the US. Since Northern Ghana consists of other 

values, traditions, and norms than the US, it was necessary for the organization to adjust their 

communication to the new circumstances. In this case, the organization attempted to embrace 

the culture of Ghana by communicating through the community village leaders (Sackey et al, 

2017). 

 

In another study made in an informal settlement in Greenwell Matongo Namibia, location 

was also mentioned as a factor with impact of the communication. In this case were the 

hardships of communication in informal settlements brought up to surface. The fact that 

many of these areas do not have access to electricity or financial assets, makes it tough for the 

organizations to communicate through their regular communication channels such as radio, 

TV, newspaper, social media etc. This in turn, pressures the organizations to change the 

communication strategy if they want to communicate in these areas. Participants of this study 

suggested that more face to face communication could be one solution to reach the target 

groups better in informal settlements (Newaka & Tjiramanga , 2017). 

 

In conclusion, these previous studies provide useful information that can be discussed in 

purpose to understand the current research field of this subject. Moreover, it can bring a 

better understanding of how contextual factors may be able to affect the organizations that are 

being studied for this bachelor thesis, namely YWCA and NHGO. 
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4. Theory  

This section presents the theories which this thesis is based on. To understand communication 

for women’s rights in Tanzania, development theory and African feminisms provide a good 

background. The development theory includes different paradigms on how to communicate 

for social change. African feminisms provide insights on how to influence and empower 

women in Africa. 

4.1 Development theory   

Development theory is a term for a collection of theories, which provides insights on how to 

achieve desirable change in a society. Development theories draw on a variety of social 

science disciplines and approaches (Gustafsson, 2012, p. 36 f,). One of the theories is 

Modernization theory. The Modernization paradigm argues that social changes in developing 

countries should move towards a modernization through changing people’s attitudes and 

behaviors and toward modernizing innovations and related social change. The modernization 

paradigm is based on Western assumptions and claims that countries are underdeveloped 

because of regressive attitudes and general lack of modernizing information (Melkote, 2018). 

 

Furthermore, the Modernization paradigm points out that traditional values need to be 

replaced with new ones. According to this paradigm, individuals and their culture are 

described as a problem which slows down the development of the society. Culture is viewed 

as a threat to the development of the society (Waisbord, 2001). Asian, Latin American and 

African religious values are viewed as obstacles to progressive change (Melkote, 2018). 

  

Communication models from the modernization paradigm is linear, top-down, one-way and 

the experts and the change agency is positioned at the top of the hierarchy. Mass media has 

been central to the Modernization paradigm because it was the main channel to transfer new 

ideas and models from the developed countries to the rest. Also, it could help to transfer 

information from urban areas to rural areas. Mass media could have a powerful and direct 

influence on people’s behavior and attitude in developing countries. Through mass media, it 

was also possible to change people’s behavior to the ones in the modern Western societies 

(Melkote, 2018). 
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The modernization paradigm has been criticized for placing developing countries and their 

people into homogenous categories where their specific history and culture is being ignored. 

The paradigm is based on a Western model for modernization and development, with the 

attempt of making it universal with step-by-step actions as it had worked so well for the 

Western countries. This view of development can have decreased the possibility for 

developing countries to find local solution to development (Melkote, 2018). 

  

The modernist stereotype assumed that people at the grassroots had little useful knowledge or 

skills to contribute to the development and change. The view of development and social 

change through exogenous ideas and Western models began to fade during the beginning of 

1970s. During this time, social change was taking a more participatory perspective. These 

theories didn’t only include the economic aspect of development but also the local, social and 

cultural aspects (Melkote, 2018). The participatory model offers a communication approach 

that is dialogic, bottom-up. The participatory model is partly inspired by the Brazilian 

philosopher and critical pedagogy Paulo Freire’s “liberation pedagogy” from the 1960s, but 

was renewed in the context of the post-development development paradigm. This paradigm 

brings issues such as globalization, new media, transnational networking and governance into 

the thinking of strategic communication. These issues also help to determine the objective of 

strategic communication. According to this model, communication is about articulating 

specific processes of collective action and reflection, rather than the communication being 

correct or relevant information to specific target groups (Tufte, 2017). 

  

Communication for social change takes many of the issues that the participatory model 

highlights into account. The main focus is on the empowerment of citizens, through their 

active involvement in the identification of problems, the development and implementation of 

solution strategies (Tufte, 2017). Participatory communication is based on dialogue. It 

includes an exchange of information and experiences but also the exploration and generation 

of new knowledge aimed at addressing situations that need to be improved. Participatory 

communication should ensure that all of the parties affected have similar opportunities to 

influence the outcome of the initiative (Tufte & Mefalopulos, 2009).                

  

One theory within the development theory that takes the participatory paradigm under 

consideration is the human development theory. This theory considers the people as an 

important part of their development; people needs be able to participate actively on 
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influencing the processes that shape their lives. Participation is strongly connected to 

communication. When people communicate about improvements they are also laying the 

foundation for collective action in which they participate (Gustavsson, 2012, p. 40 f) 

  

4.1.1 Communication for social change 

In practice of communication for social change, there are two main paradigms which 

dominated and still coexist as the main conceptual orientations. The paradigms are diffusion 

of innovation and the participatory paradigm, as discussed above. The diffusion model is 

based on Rogers’ diffusion theory, but with a broader range of strategies which all aim to 

resolve the problem of lack of information and knowledge. This model is a part of the first 

wave of the modernization paradigm. The strategies used in the diffusion model are primarily 

expert driven and focuses on external change agents, with little or no space for participatory 

processes. The communication is linear, one-way and follows a top-down strategy (Tufte, 

2017). In contrast to the diffusion theory and modernization paradigm, the participatory 

paradigm is based on, as mentioned above, dialogue (Tufte & Mefalopulos, 2009). These two 

paradigms, diffusion and participatory, includes many competing discourses. These four 

which are dominated are; development communication, communication for development, 

Latin American alternative communication and communication for social change (Tufte, 

2017). 

  

Development communication is a concept about spreading knowledge that can lead to a 

common will that benefit all the parties. In this perspective, communication is viewed as a 

social process and to understand the process, it is important to understand the targets’ context 

and culture. If you do not consider the target’s context and culture, the study can be 

ineffective (Servaes, 2008). On the other hand, communication for development is a two-way 

process for sharing knowledge. It is done by using different communication tools and 

approaches that empower individuals and communities to take actions to improve their lives. 

Communication for development involves understanding people and how their values, beliefs 

and cultural norms shape their lives. Latin American alternative communication uses its own 

different language to speak rather of alternative communication and horizontal 

communication (Tufte, 2017). Communication for social change (CFSC) uses 

communication strategically to address and in many cases also challenge the structural 

condition that affect social change processes. CFSC as a strategy mainly emphasizes bottom-
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up perspectives, such as participatory communication and the process-focused approach 

(Tufte, 2017). 

  

4.1.2 Development communication in post-development 

In the last century, communicating for social change has become more challenging. One of 

the main reasons for this is the problem with unequal development within the communities. 

This has resulted in a goal towards social justice for social change. Therefore, it can be 

argued that we may have to redefine or broaden the scope of development communication so 

it aims to address inequality and injustice in development and social change. The term “social 

justice” can serve as an anchor for development communication work and activities. It can 

also be argued that it should take up or expand communication actions that comprise 

advocacy communication, resistance communication, empowerment-related communication, 

networking, community mobilization, media and social mobilization (Melkote, 2018). 

  

Development communication through social movements mean that social change must be 

relevant to the communities and people who need it the most, and therefore it must start 

where the actual needs and problems exist. To identify these needs, public participation and 

dialog need to have a greater impact. Thus, people’s and communities’ participation in 

development have been limited and even the bottom-up communication strategies have in 

most cases failed to work the way it should. Therefore, development communication should 

involve public participation and discussion. By using public participation and discussion 

transparency it can help to make responsible social choices. In turn, it lays a foundation of 

good policy-making in the social arena. Other communication actions can include 

mobilization of public media through influencing public opinion, winning public support for 

issues and projects that challenge systemic social injustice and raising awareness (Melkote & 

Steeves, 2015). 

  

Development communication should, as mentioned above, also include advocacy of 

communication. This in order to raise awareness of issues, gain support of constituencies and 

also to influence policy debates, especially regarding matters such as unequal distribution of 

the benefits of development in a society (Melkote & Steeves, 2015). 
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Communication for empowerment is also an important aspect that should be included in 

development communication. It should be able to assist in the process of empowerment. 

The definition “empowerment” can be described as a way of recognizing power to achieve an 

end, rather than being an achievement in itself (Lincoln et al, 2002). Understanding 

empowerment can be necessary in order to understand the competitively in social change. 

Therefore, by understanding empowerment through development communication, it is 

possible to understand the outcome of the other aspects that has been mentioned previously, 

for example the empowerment-outcome from the advocacy communication (Melkote & 

Steeves, 2015). 

  

To summarize, it has been argued that development communication, and communication for 

social change in general, need to be people-centered and more rooted in the participatory 

development paradigm. The communication should be locally rooted, bottom-up in character 

and framed within the reality and political economy of the particular environment. In order to 

communicate for social change, the communication also needs to include enhancing 

processes of collective action and empowerment (Tufte, 2017). 

4.2 Feminism 

The history of the word feminism derives from the contemporary women’s movement in 

Great Britain, where it was assumed that women shared the same identity and experiences. 

This period symbolizes with solidarity between women, which is one of the meanings of 

“sisterhood”. When talking about the unity between women and their shared potential 

identity, the term “we” instead of “I” where used. This still exist today. The modern women’s 

movement can be argued to only include a generality of its categorical appeal to all women 

and exclude a consideration to the heterogeneity. Different forms of women politics’ have 

been called by the same name “feminism”. Many can agree on that feminism includes 

standing up for women discrimination because of their gender and it requires a change in the 

social, economic and political order (Delmar, 1986). 

  

However, things which goes beyond that can be more complicated to define. The 

fragmentation of today’s definition of modern feminism makes it more reasonable to speak 

about the feminisms in plural. There is no longer a world dialogue regarding the word 
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feminism, it means different things to different feminists. There are different kinds of 

feminists, such as radical feminists, socialist feminists, women of color etc. (Delmar, 1986). 

  

4.2.1 Feminisms in Africa 

Many researchers argue that classical feminism is based on a western view (Mohanty, 2003). 

This has resulted in a post-colonial feminist theory which is grounded in the assumption that 

colonization has created a hierarchy where western culture and societal models are 

dominating (Linabery & Hamel, 2015). Post-colonial feminism has resulted in different 

concepts for the women that are excluded in “western” feminism, such as third world women 

and women of color (Mohanty, 2003). Women of color does not only address class and/or 

gender but also race. Women of color is a term used to describe females with color. 

Although, women of color are not a homogenous group, they come from a various of 

countries (Pearsson, 2007). 

  

In turn, there are theories which are based on the lived experiences from women of color in 

Africa, such as “Womanism”, “Stiwanism” and “Motherism”. These theories have been 

established as reactions to that classical feminism has excluded the perspectives and 

experiences of African women. They include feminist efforts, but are also concerning black 

women and their lived experiences (Alkali, et, al, 2013). Since “Womanism”, “Stiwanism” 

and “Motherism” are three different theories it can make sense to talk about African 

feminisms in plural. However, some concerns are relevant for African societies in general. It 

is common that African feminist scholars are concerned with issues in African societies, such 

as access to water and food, diseases, conflicts etc. African feminism doesn’t only address 

gender power and imbalances to empower women, they also include issues of basic needs 

and survival (Cruz, 2015). 

  

“Womanism” takes issues in the African societies into consideration when working for 

women’s rights, by including black women’s experiences with culture and colonialism. As 

well does “Stiwanism”, which is based on the assumption that the struggle African women 

face is a result of structures which occurred because of colonialism and neo-colonialism, 

where men in many cases where put in top of the social hierarchy. It is argued that African 

women also face this struggle because they have implemented the patriarchy and may also 

support it. Stiwanism discusses the African woman’s aspirations in life for strategic equal 
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partnering where they assume that African women’s needs are deeply rooted in their cultures. 

“Motherism” also take issues in the African societies in consideration where it highlights the 

importance that motherhood plays in African societies which can hold African women back 

from decisions in a patriarchal home (Alkali et al. 2013). 

  

Beside issues in African societies, “Womanism”, “Stiwanism” and “Motherism” also take the 

collective in consideration in the feminist view. Different from classical feminism, 

“Womanism” and “Stiwanism” includes men and the family in the work for women’s rights 

and their struggle for survival. Womanism stands for non-tolerance of poor quality of life of 

the African woman, but also her family. The well-known creator of the term “Womanism”, 

Alice Walker, argues that a womanist is someone who is fighting for survival of both males 

and females, to create a world where men and women can coexist. Walker’s Womanism does 

not have to challenge men’s ego, but it does fool them to accept living in harmony by 

abandoning their self-pride as women’s superior. The founder of the model “Stiwanism”, 

Molara Ogundipe-Leslie, takes it a bit further by highlighting that it’s not about creating a 

war against men (Alkali et.al, 2013). Therefore, African feminists argues that classical 

feminist creates a war against men, which differences them from African feminist scholars. 

However, this can be criticized since it can be argued that this is simply a strawman argument 

or a caricature of feminism. 

  

The consideration of men and family can be understood by the importance of the collective in 

African societies. Collectivity emphasizes the importance of the group, where individual 

concerns are viewed as less important. This is in line with African feminism’s values where 

the group is often taken into account, rather than individuals (Cruz, 2015). Therefore, it can 

be argued that African feminists considers the whole instead of collection of parts, which is 

the concept of Holism. From this perspective, nothing can be described without its context. 

When working for women’s rights in Africa, African feminists argue that gender isn’t the 

only dimension that should be taken into consideration. There are other dimensions that 

influence the dimension of gender, such as age, class and race (Oyewùmí, 1997). 

  

Classical feminism in most cases speaks about women’s rights in the public sphere, mainly 

through work. In African feminism, in line with the principle Holism, the area of families and 

work is both important parts of the daily life in African societies. In the public sphere African 

feminist models, such as Stiwanism and Womanism, as well as classical feminism, includes 
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empowerment of women through work in order to make the women self-reliant (Pasi, 2013). 

This can be of importance since it is claimed that African women have always worked, it can 

be traced back to pre-colonialism where work had high value (Cruz, 2015). 

  

Different from the classical feminism, work is not the only way to make African women 

empowered. Motherhood is another aspect. The importance of motherhood in African 

societies can be traced back to pre-colonial societal arrangements (Cruz, 2015). Today 

motherhood has a central part in African societies partly because of religion. Religions such 

as Christians, Hindu, Islam, all highlights the importance of motherhood (Akujobi, 2011). 

The model “Motherism”, by Catherine Objanuju Acholonu, highlights women’s freedom 

through motherhood (Alkali, et.al, 2013). 

  

In classical Feminism, motherhood can be argued to have no or little space. When working 

for women’s rights in Africa, it can be important to consider motherhood since it’s argued 

that African women can’t live without the significance of motherist concerns. African 

feminists have argued that the view of sisterhood is more common in white nuclear families 

and motherhood is the center of the African concept (Oyewumi, 2001). Although, this can be 

questionable. Walker assumes that black women are one collectivity or sisterhood. The 

western perspective of sisterhood has been criticized as not including all women and for 

being viewed as an individualistic philosophy, where men and the family are excluded. 

African feminism, on the other hand, can be argued that they openly speak about sisterhood 

and need for women to advance in the society for the society’s overall good (Pasi, 2013). 

Motherhood can both be criticized as something making the women being hold back from 

decision making in the home. On the other hand, motherhood can be viewed as something 

which can create a sisterhood between women where they come together and make 

themselves empowered as mothers. 

  

In conclusion, African feminisms is generally about feminist issues with consideration to the 

African societies and the history of colonialism. African feminism is about getting together, 

men and females, as a collective to work for a sustainable life for women. Therefore, it can be 

argued that African feminisms concern culture essentialism and not feminism. On the other 

hand, classical feminism can be argued to be primarily based on western societies and their 

development. Therefore, it may be necessary for African feminists to include consideration to 

the African societies in order to empower women in Africa. 
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5. Method  

5.1 Qualitative interviews and observations   

Since our thesis seeks to understand if certain contexts affect the organizations 

communication about women’s rights, a qualitative study is the suitable approach. In short, a 

qualitative research approach uses social actors’ point of view to thickly describe social 

processes. It adapts a flexible approach (Blaikie, p. 133 ff, 2009). 

                                                          

The methods chosen for our study is qualitative interviews and observations. These methods 

complement each other. By using interview as a method, we can obtain knowledge about 

people’s perspective in their own words. Furthermore, it can provide access to other people’s 

knowledge and experiences about the selected subject. Therefore, interviews has a central 

position in this research strategy since it gives us access to the employees and volunteers’ 

experiences of the organization’s communication (Eksell & Thelander, 2014, p. 28f). To 

compare what people say and what people actually do, observation can be a good 

complement. Observations can give an insight into people's daily routines and activities. This 

insight may not correspond to their own descriptions of these activities (Gustavsson 2012).      

                 

5.1.1 Qualitative interviews  

Qualitative interviews are the main data in this thesis. There are different types of qualitative 

interview methods. Larsson (2010, p. 53 ff) distinguish between personal and group 

interviews. This study use personal interviews for data collection. The purpose of using 

personal interviews is to get an insight of people’s experiences through dialog and a “trade” 

between the one who is getting interviewed and the interviewer (Larsson, 2010, p. 53 ff). 

          

In turn, there are also different types of personal interviews. Larsson (2010, p. 55 ff.) explains 

some of them briefly. He mentions open interviews, half- or semi-structured interviews and 

structured interviews. For our bachelor thesis, we will be using semi-structured interviews. 

Semi-structured interviews are based on themes rather than formulated questions. This 

method gives the researcher a greater possibility to influence the interview and how the 

interview is proceeding. By using this method, the researcher can get a deeper understanding 
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about the world of the informant. If an open interview would have been used it is possible 

that we wouldn't get any relevant information for our study. But if a structured interview 

would have been used, it is possible that we could miss out information and the person who is 

being interviewed can feel uncomfortable (Larsson, 2010, p. 55 ff). This can also be an 

ethical question which will be discussed below. 

  

Despite using semi-structured interviews, we will also be using ethnographical interviews. 

Ethnographic interviews can be described as friendly conversations in which the researcher 

slowly introduces new elements to assist informants to respond as informants. We argue that 

ethnographic interviews are a complement since they can generate more in-depth observation 

(Gustavsson, 2012).           

 

5.1.2 Observations  

Observations have been selected as another empirical method to reach this thesis purpose. 

This is a good compliment to interviews because it can represent a first-hand view. 

Observations make it possible to study the communicative practices of the organizations and 

the target groups. Observations are used to describe a situation or phenomenon in a specific 

context. To break it down, there are four different approaches of engagement the researcher 

can select for the observation; The full participant, participant as an observer, observer as a 

participant and full observer (Eksell & Thelander, 2014). 

 

For our study, observations can be a good way to see some of the organizations work and 

activities. Thereby observations can give knowledge of what information, regarding women’s 

rights, the organizations communicate. We will also applicate, the observer as a participant 

perspective. In this perspective does the researcher assumes its position as an observer but 

still integrates with and keeps an informal tone to the people being observed (ibid). 

 

Of all perspectives, is the observer as a participant considered as most applicable of several 

reasons. First is it because we cannot participate in the organization's daily work and routines 

since we are not a part of their culture and taking that position. Second, because of power-

structures, participation might make the informants feel like we think we know more about 

the topic. Another problem is that we don’t speak the language, Swahili, which will only 

make it possible for us together with an interpreter to observe and not participate. We 
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therefore will be at the organizations to observe but we will keep an informal tone to the 

people we observe.                                               

5.2 Finding informants  

To get a lucid image of the organizations, we decided to interview both volunteers/employees 

and previous participants in the organizations (which today are independent). From the 

volunteers and employees we could find out more detailed information on how they choose to 

communicate to empower women. From the women/girls who has been participants, we 

could find out how they experienced that they became empowered and how they came in 

contact with the organization. Approximately half of the interviews was conducted with 

previous participants and half with employees and/or volunteers. Another criteria we had was 

that we didn’t want to interview someone below 18 years old. Based on our criteria of people 

we would like to interview, the chosen people was set up by the organizations, based on their 

assets. Therefore, we made a convenience sampling when selecting informants for the 

interviews. A convenience sampling is when there are criteria which the informants must 

fulfill in order to get selected. Based on the criteria, the selection is made on accessibility. 

This is also known as consecutive sampling (Martínez-Mesa et.al, 2016).  

5.3 Procedure  

5.3.1 Gathering the material   

We spent eight weeks in the field to gather material for this bachelor thesis. The first three 

weeks we spent at New Hope for Girls Organization in Dar es Salaam. Then, two weeks at 

YWCA of Tanzania in Dar es Salaam. Then we had three days which was flexible, and which 

we used for a follow up data collection at New Hope for Girls Organization. After our six 

weeks in Dar es Salaam, we went to Mwanza to visit YWCA’s branch there for two weeks. 

 

During our first couple of days at each organization, we were focusing on getting to know the 

people and letting them to get to know us. Because of the limited time of our field study, we 

decided to start with the ethnographic interviews during the first days. There were a lot of 

impressions and questions that we needed answers to during the first days. After the first 

couple of day’s we started with the semi-structured interviews. We interviewed both 

volunteers/employees and girls/women that have been participant but are independent today. 
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Depending on who we interviewed, the questions where adapted. During our time with New 

Hope for Girls, we managed to conduct six interviews, three with participants and three with 

volunteers. At YWCA in Dar es Salaam we conducted six interviews, three participants and 

three volunteers. When we were at YWCA in Mwanza region we conducted two interviews, 

one volunteer and one participant. The interviews with the employees/volunteers from 

NHGO were approximately two-three hours. The interviews with the previous participants 

from NHGO and the informants from YWCA were approximately one hour. This may be 

because NHGO is a smaller organization, with less employees/volunteers and previous 

participants to interview. It may also be because the interviews with the 

employees/volunteers from NHGO were our first interviews and in that stage we didn’t know 

exactly what we wanted to capture so we tried to gather as much information as possible. 

Above this, we also had observations. Mainly the two seminaries we attended, but also when 

we were looking around at the organizations and when we were talking to the people we met 

there.  

 

Since the informants are made anonymous, we don’t want to give out too much information 

which could be used to identify the participants. Therefore, the informants have been 

categorizied accordingly:  

 

Informant A:  Employee/Volunteer. NHGO. 

Informant B: Employee/Volunteer. NHGO. 

Informant C: Employee/Volunteer. NHGO. 

Informant D: Previous participant. NHGO. 

Informant E: Previous participant. NHGO. 

Informant F: Previous participant. NHGO. 

Informant G: Previous participant. YWCA. 

Informant H: Previous participant. YWCA. 

Informant I: Employee/Volunteer. YWCA. 

Informant J: Previous participant. YWCA. 

Informant K: Employee/Volunteer. YWCA. 

Informant L: Employee/Volunteer. YWCA. 

Informant M: Previous participant. YWCA Mwanza. 

Informant N: Employee/Volunteer. YWCA Mwanza. 
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5.3.2 Analyzing the material  

This study is mainly based on interviews but also complemented with the authors’ 

observations on ethnographical aspects. The material that has been analyzed is 

comprehensive. Moreover, since this is a qualitative study the gathered data may be seen as 

somewhat sprawling and contradictory. We must select and but also deselect parts of the 

material. The empirical data that has been collected for this thesis needs to be sorted and 

arranged, so it can be presented in a comprehensible way for the reader. The selection and the 

presentation of the data, must of course be reliable (Eksell & Thelander, 2014, p. 198). 

  

The analysis of the collected data has been thematically organized. Thematic analysis is a 

common method of analysis in qualitative research. It helps to identify, analyze and report 

pattern in the data. Thematic analysis method allows a flexible approach when scrutinizing 

the data. The flexibility of the method also allows for a rich, detailed and complex description 

(Braun & Clarke, 2006).  

  

The thematic analysis method includes six defined steps, which can be used when analyzing 

the material. This can both guide the reader and increase the strength of the findings because 

of the transparency of the method (Braun & Clarke, 2006). The steps that are presented below 

follow an order, but when working with analyzing the material the work may not be as 

structured (Eksell & Thelander, 2014, p. 209). The first step is to get familiar with the data by 

transcribing the gathered material and then read and reread the data. The second step of using 

the thematic analysis method is to generate initial codes. The coding can be done manually or 

through a software program. The third step is to search for themes and sub-themes. The 

fourth step is to refine the themes. The fifth step is to define and name the themes. The sixth 

and last step is to produce the report (Braun & Clarke, 2006). 

5.4 Method problems  

5.4.1 Accessing the field  

There were some problems that we had to consider before gathering material for this bachelor 

thesis. Since it is a field study, it’s important to be aware of some issues which may affect the 

conducted research. 
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One problem which can influence the study is power-structures. When we were in Tanzania, 

people may had preconceptions about us since we are white Europeans. These preconceptions 

can be derived from the colonial past (Gustavsson, 2012). During our time in the field we 

tried to decrease these power-structures through creating a more informal relationship to the 

participants of the organization. This approach made it difficult to avoid becoming 

emotionally attached to the group, which can result in a biased perspective. In order to limit 

this risk, we regularly shifted between being a participant and an observer and constantly kept 

the research questions in the back of our minds (Gustavsson, 2012). 

  

Another method problem with our study is that the informants might have felt uncomfortable. 

This may due to several reasons. First, they can feel uncomfortable if they felt evaluated 

(Larsson, 2010, p. 53f). This thesis is based on the observation position “observatory as 

participants” which can result in making the participants feeling evaluated. Another reason 

which may impact the results is the study itself. Women’s rights can be a sensitive subject 

and thus some information may have been forgone during the interview. Some information 

may also have been missed out due to the prior knowledge of the interviewer, missing 

essential information because of it seeming obvious to the interviewer (Eksell & Thelander, 

2014). Therefore, during our time in the field we thought about how we approached the 

informants. We also made it clear that we were there to study the organization’s 

communication and not them as individuals. 

  

In conclusion, there are some problems with using interviews and observations as methods 

for conducting research. However, these methods are the most relevant for our bachelor 

thesis since it gave us a wider perspective and access to more empirical material than any 

other method could give us. By using semi-structured interviews, we could try to dig deeper 

where we felt a lack of information from the informant. The observation was a good 

complement to the interviews since it allowed us to get knowledge which the interviews 

could not capture (Eksell & Thelander, 2014, 104). By taking these considerations and 

actions as discussed above, we have tried to limit the method problem that may have 

influenced this study. 
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5.4.2 Interpreter   

For this research, an interpreter was used to increase the range of people to interview. 

Because of limited English skills among our interview targets, most of our interviews would 

be impossible arranged without an interpreter. In our case, we needed an interpreter who 

could translate from Swahili to English. For our study two interpreters were used, one in Dar 

es-Salaam and another in Mwanza. However, by using interpreters’ various problems can 

also occur, which have to be in mind during the research. 

 

First are the languages differences important to have in mind because its possibilities to 

create obstacles for the interview leader/s. These obstacles can limit the access to the non- 

influence information because it must go through the interpreter before it reaches the 

interview leader/s. As soon the information goes through another person the risk of the 

information being influenced increases. For example, through translation, many important 

expressions and metaphors can transform or disappear while it is being translated (Kosny el 

al. 2014). 

 

Moreover, good preparations before the interviews are important. By preparing for upcoming 

problems these can be minimized (Kosny el al. 2014). In our case could some of the 

preparations for the interpreters been better. In the beginning did we not clarify our 

expectations of the interpreter, which we realized later was necessary. After two weeks of 

research, we arranged a meeting with the interpreter to inform about our expectations on his 

translation. During this meeting, we emphasized the importance to translate word by word 

and not translate based on his own interpretation of the information. We also translated our 

example questions from English to Swahili, so the people interviewed had the chance to read 

the questions in their own language. This was also an action made to decrease the interpreters' 

influence on the material but because of our selected interview method, namely semi-

structured interviews, we could not translate all the questions to Swahili. Since one of our 

interpreters also was a man, is it important to be aware that his gender could affect the 

outcome of the information the informants shared. Especially because the subject was about 

women and their rights. 

 

All the interviews were recorded and to verify our interpreter’s translations we let another 

interpreter from Mwanza listen through the material. By doing this we could find out if some 
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of the information was wrong or subjective its translation. According to our interpreter from 

Mwanza, the interviews were translated correctly. 

5.5 Validity  

To increase the validity of the thesis, we tried to limit the method problems that was 

discussed above. But some problems may still have occurred and therefore decreased the 

validity of this thesis. This is mainly because of the lack of information from the subject 

studied due to sensitive topics. By combining interviews with observations, the validity was 

increased. By using these methods, we could see the things which the informants left out 

during the interviews. We could also see if the things they were doing was in line with was 

they were telling (Aspers, 2007). Based on the theories African feminism and 

Communication for development, this thesis aimed at highlighting the participants 

perspectives throughout the research process. Through discussing different results in the 

analysis and through anchoring the results in theories, the validity could be increased.  

5.6 Reliability  

Since this is a qualitative study, it can be hard to reach the reliability of the thesis. A 

qualitative study means interpretations and subjectivity, and therefore it can’t presume an 

extern reliability (Ekström & Larsson 2010, p. 16). To achieve the reliability of this thesis, 

we faced two problems. Firstly, our chosen methods gave space for assumptions, our 

interpretations are a part of a social world we live in, and therefore it can’t be guaranteed that 

other interpretations would have the same outcome. However, the reliability of this thesis can 

increase since there are two authors which can come to agreement of the interpretations made 

in the analysis. 

  

Secondly, the recording of the interviews can be criticized because of trouble hearing what is 

said in the recording. The reliability of the result therefore can be decreased. In the same 

time, the reliability can be increased since the interviews and seminars where recorded and 

saved which increase the transparency of this thesis. The transparency is also increased 

because of the procedure of gathering and analyzing the material has been carefully presented 

in this thesis.    
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5.7 Ethical considerations 

When undertaking the field study, VR’s ethical principles where applied (Codex, 2017). One 

of VR’s principles is the information requirement. In line with this principle, we began each 

interview by telling the informant that the interview was optional and the purpose with our 

thesis was to study the communication of the organization and not them as individual. By 

doing this, we wanted to increase the chance of the informants feeling comfortable. Since this 

study focuses on the communication, we didn’t feel it necessary to conduct interviews with 

participant that still are in a vulnerable place or dependent on the organization. We didn’t 

want to take the risk that they may feel uncomfortable since as is stated in VR’s ethical 

principles, the informants must participate voluntarily in the study. Additionally to this, we 

didn’t interview anyone under 18 years old. (Codex, 2017).  

  

This study has also taken the principle of consent under consideration. We have granted the 

informants anonymity, since we think that can generate more personal information during the 

interviews. We also think that the topic being studied can generate sensitive information and 

through the anonymity, the informant can feel safe and comfortable. During our interviews 

with New Hope for Girls, we didn’t have any confidential form to fill in, we didn’t felt it was 

necessary since we got a verbal agreement. But at YWCA of Tanzania, which is a bigger 

organization, we, together with our mentor, decided to hand out confidential forms. We also 

made it clear that the data wouldn’t be used for anything else than our bachelor thesis, which 

is in line with VR’s use requirement (Codex, 2017). 
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6. Results & Analysis   

The results and analysis is divided into four sections. The first three sections are descriptive, 

where the result on how the organizations communicate are presented. The last section 

includes a more in-depth analyze on what the organizations communicate.  

 

All the information from this chapter is taken from the interviews and observations. The 

information has subsequently been printed out in form of a summary of the collected 

information. Worth mentioning is also that YWCA is a big organization with several 

branches in different parts of the country. Therefore, we also interviewed YWCA in Mwanza 

where they have two branches located in two different informal settlements, in that area. 

 

6.1 Communication plattforms and methods 

In this section, an explanation of the communication platforms and methods within New 

Hope for Girls Organizations (NHGO) and Young Women's Christian Associations (YWCA) 

will be conducted.  

 

6.1.1 Face to face communication 

According to previous research, the choice of communication channels is important if the 

send message will be communicated to its fullest extent. The fact that Tanzania consists of 

rural areas/informal settlements can complicate the spread of information. Therefore, the 

choice of communication channels becomes even more important for the organizations. 

In the results, the communication channel “face to face communication” is operationalized as 

the channels that can spread information throughout society. More specifically, schools, 

religious institutes and people in the district fall into this category.  

 

The collected material from both NHGO and YWCA assert that a lot of their information is 

spread through the community. The result shows also that both organizations are using the 

community as a communication channel to reach their intended audience but to a different 

extent. Within the organization, NHGO face to face communication is the most commonly 

used communication channel and has also been one of the most successful according to the 
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result. NHGO reach most of their former participants through face to face communication 

within the community, specifically through ambassadors of the organization. An ambassador 

within NHGO can be anyone who is representing the organization. One of the NHGO 

programs’, “give back to the community”, main purpose is to create ambassadors for the 

organization. Thereby, many of the girls and women NHGO have offered its services to, are 

later used as ambassadors to spread the organization’s information and messages to reach 

more girls and women who are in need.  

 

Volunteers within the organization have also become ambassadors to pass the information of 

the organization and its services further in purpose to find more potential members. The 

result shows that many of their current and former participants were found through volunteers 

who reached out to the schools with the information of NHGO. Also, teachers and other 

authorities in the school have been cooperating with NHGO and passed important 

information of girls they thought may be in need help.   

 

YWCA do also use the community as a source to reach their target group. Similarly, to 

NHGO, do they passing their information through former and current members, but they do 

not have a specific program established for that purpose. Unlike NGHO, the school is not a 

big platform for YWCA in Dar es-Salaam. Instead, many former participators and current 

employees/volunteers claim that they heard about YWCA because many people were talking 

about the organization – either friends or people in the society/community. 

 

Except for schools and ambassadors, religious institutes such as churches have been 

mentioned as a good source to reach out too many people for both organizations. According 

to the informants from NHGO, the church has been helpful at two different levels. First, it 

functions as a platform where the organization can spread their information.  Second, the 

church constitutes a place where people can seek help. The girls who seek help can relate to 

New Hope for Girls Organization through the churches. In the YWCA, many 

employees/volunteers claim that the church or other religious spaces create a good platform 

for their organization to spread its message in. The results also show that some of their 

former participants have gotten to know the YWCA through the church or other religious 

settings.   
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As mentioned earlier, YWCA is a bigger organization compared to NHGO. YWCA has 

several branches set out in different areas of the country. Two branches are in two different 

informal settlements in Mwanza. The result from the interviews of the informants in Mwanza 

shows that their use of communication channels differs slightly from the communication 

channels used in Dar es-Salaam. Unlike YWCA in Dar es-Salaam, the school is a key space 

for YWCA in Mwanza. By visiting schools and introducing themselves, they meet many 

students that have the potential to become new members of the organization. Like NHGO, the 

YWCA in Mwanza also uses teachers as a source to reach out to girls in vulnerable 

situations.  

 

YWCA Mwanza also uses public gatherings within the local community to reach out to girls 

and women in poor or vulnerable situations. During these gatherings they educate about 

topics that are based on the issues that the community is facing, for example if gender-based 

violence is common within the community, YWCA Mwanza will educate about this topic 

during their public gathering. 

 

For this activity, the community village leaders are an important element for YWCA Mwanza 

to reach their target group. The community village leaders will invite the people in the 

community/village to come together for this occasion. NHGO has also mentioned community 

leaders as a source to reach out to girls in vulnerable situations, but not to same extent as 

YWCA in Mwanza. 

 

6.1.2 Traditional mass media 

Traditional mass media has been used as a communication channel by both organizations, 

with the purpose to reach out to their intended target group/audience. Although both 

organizations have claimed that they would like to participate more in the communication 

channels of traditional media, they are not willing to pay for any advertisement or for more 

space in those communication channels. In comparison with newspaper and television, radio 

was the most attractive communication channel for both NHGO and YWCA. According to 

the informants, radio is the most useful communication channel in comparison with the other 

mass media outlets. 
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How the organizations approach these mass media channels and the content they provide 

distinguish the organizations from each other. YWCA Dar es-Salaam usually arrange 

occasions and invites different media houses. During these events YWCA conducts 

interviews and speak about their work in the community. An employee from YWCA also 

mentioned that some information from YWCA is covered by e.g. radio whereas other 

communication channels cover it as well. 

 

Unlike YWCA, New Hope for Girls Organization does not arrange these types of events for 

the media houses. Usually, the founder is invited by a traditional media channel and through 

that channel, she will later get questions of her work from journalists. If she participates in 

radio, they sometimes arrange so people from the community can call to the radio station and 

ask her questions. 

 

6.1.3 Social media platforms 

Social media platforms count as; applications or websites that have created a space where its 

users can interact in social networks. For example, Facebook, Instagram, What´s app and 

Twitter counts as social media platforms. The informants of both NHGO and YWCA 

mentioned that due to society’s ongoing development, more people afford technical devices 

such as Smartphones. This shift has been especially noted in the abounded areas of the 

country. Therefore, is it more convenient for the organizations today to use social media 

platforms to spread their message. 

 

People do not want brochures anymore. For now, brochures are presenting what is 

now on Facebook. I used to have brochures, but people are more interested in the 

official Facebook-page. 

(Informant A: Employee/Volunteer, NHGO) 

 

The quote illustrates a scenario were an increased demand for social media platforms as an 

information source has been developed. At the same time, it illustrates the less sought after 

printed information material, such as brochures. Also, worth mentioning is that both NHGO 

and YWCA use similar social media platforms such as Facebook, Instagram and What´s app 

to spread information about their organizations. But unlike NHGO, the YWCA use Twitter as 

well.  
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Many of YWCA:s former participants and employees got in contact with the organization 

through these social media platforms. Compared to YWCA, none of the interviewed 

informants from New Hope for Girls Organization claimed that they found out about the 

organization through the organization’s social media platforms. However, once they got in 

contact with NHGO, WhatsApp has been mentioned as a way for the organization to reach 

out to its members.  

 

6.1.4 Posters, campaigns and websites 

Except the communication channels mentioned above, both NHGO and YWCA use other 

ways to spread their message to their target groups. One common way has been through 

posters. Through posters, both organizations have managed to reach their target group and 

gained participants. However, NHGO does not use posters anymore due to new regulations 

that require payment for that. YWCA has also arranged campaigns to spread their message 

further. One example was the Tamara campaign 2016 that was conducted with the purpose to 

speak up against - and end – gender based violence. Unlike NHGO, YWCA also use 

brochures and flyers for communication.  As mentioned earlier NHGO also produces 

brochures, but because they are less sought after, the organization has now stopped the 

producing. 

 

Furthermore, both organizations have websites with information about their work, programs 

and activities. On the website, they also have a page with contact information such as e-mail 

and phone numbers. According to some of the informants of YWCA advocacy 

communication is another way for the organization to spread their information and advocate 

women's rights. Except advocacy communication they have also developed advocacy 

programs and campaigns. This goes in line with the development communication that also 

includes advocacy communication (Melkote & Steeves, 2015). Development communication 

means that the movement must start with the people that need it the most, in this case, 

vulnerable women and girls. Worth mentioning is that the development is supposed to be 

locally rooted (Tufte, 2017). Since YWCA is not an organization with its roots from 

Tanzania, their communication may be questioned. 
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6.1.5 Seminars 

According the informants, both organizations use similar topics for their seminars provided to 

their members/target group. The topics include; health, sexual reproductive health, income 

generating activities and self-awareness. The seminars empower and help women in different 

ways. What separates some topics from the organizations is basically that NHGO emphasizes 

the importance of a regular education more than YWCA does. 

 

Another big difference between the organization’s seminars is that YWCA usually cooperates 

with other organizations that can provide them with an expert in an interesting topic. During 

the observations of a seminar conducted by YWCA and Marie Stopes (an organization that 

works for reproductive health), Marie Stopes had a doctor who talked about urinary tract 

infection (UTI). Besides having a doctor who could lecture about UTI, they also provided the 

participants with a place where the seminar could take place. What separates these two 

organizations from each other is that NGHO does not have enough resources to have 

specialists lecturing during their seminars. Because of the lack of resources, they sometimes 

must search the internet to find the information they want to teach their participators. 

 

6.2 Communication challanges 

In relation to previous studies, communication challenges are an important element to view if 

you want to reveal the effectiveness of organizations communication. 

Communication barriers create big communication challenges for both NHGO and YWCA. 

One common hurdle for the communication practices mentioned was the lack of media, 

communication and technical resources in informal settlements such as radio, TV, cell 

phones, newspapers and a lack of electricity. This in turn creates an obstacle when the 

organizations want to communicate through these channels. 

 

Another barrier mentioned by YWCA was language barriers. The fact that many people in 

informal settlements are illiterate and therefore have no ability to take in information through 

text, makes it harder for YWCA to use text to spread their information in those areas. 

Findings from Tjiramanga et.al (2017), reinforces the connection between informal 

settlements and the appearance of the communication barriers mentioned above. This 
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connection illustrated what impact location of a village can have for the communication. 

Moreover, it also exposes the importance of adjusted communication strategies for these 

different areas, in purpose to get over these barriers. 

 

When the organizations are using social media platforms and traditional media, the need of 

electronic devices or the ability to read is necessary. Therefore, many of these girls/women in 

informal settlements will not be able to get the spread information. The solution proposed to 

solve this issue according to the organizations, is to use more face to face communication and 

communicate more through the community. YWCA in both Dar es-Salaam and Mwanza also 

mentioned other types of communication challenges they were facing. They claimed that one 

communication challenge is silence from their target group, namely that girls and women in 

vulnerable situation are not willing to give out any information about their current situation. 

Therefore, it is hard to localize and provide these women and girls with information.  

 

6.3 Communication strategies  

Communication strategies are a tool used in an organization to set and reach business goals. 

According to the informants, neither of the organizations have outspoken communication 

strategies but during the observations and through the interviews, a pattern of communication 

strategies has been found.  

 

YWCA has a variety of seminar content depending on which district they are going to 

implement them in. The differences can vary, but in some areas of the country gender-based 

violence is more apparent, while in other areas it can be a question of lack of information 

about HIV and AIDS. Depending on the challenges the areas are exposed to, they are 

implementing different content. This can count as a kind of communication strategy because 

of their ability to implement certain information where it is needed. Some of YWCA:s 

informants also mentioned that the organization does a form of research over the areas they 

are active in - to get a view over which topics are needed and where they should be 

implemented.   

 

The organizations’ choice of communication channels also reveals a part of their strategies, 

namely how they strategically reach their target audience. The community was one of the 
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most common ways for the organizations to reach out to the audience, particularly for NHGO 

and YWCA Mwanza. Here a pattern can be seen, where the community as a communication 

space is used primarily for informal settlements/rural areas. Another revealed pattern 

concerning the choice of the communication channel is the use of social media and traditional 

media in more prosperous areas. Here, the YWCA in Dar es-Salaam mentioned that their use 

of social media and traditional media was more widespread. This because Dar es-Salaam is 

prosperous and more people have access to devices that are needed to get information 

through these channels.   

 

What distinguishes YWCA in Dar es-Salaam in comparison with NHGO and YWCA 

Mwanza:s communication strategies, is their way using face to face communication within 

the community. Namely how they used the people in the community to pass the information 

of the organizations and their work further.  

 

Another communication strategy revealed by YWCA was the fact that the organization 

sometimes go where their target group is located to spread their information. One example of 

this was when YWCA in Dar es-Salaam had cooperation with NHGO and went to their 

location to teach about menstrual hygiene. By this action they implement communication 

strategies that include both collaborations with other organizations that work towards similar 

purpose, but it also reveals a strategy that they are trying to be located the target group is 

located.   

 

One more common strategy that both organizations use to get more members to participate, is 

to give out free gifts at the seminars. NHGO mentioned that they used to give out items that 

the participants may have need of like: sanitary pads, exercise books, underwear etc. Food 

was also mentioned as something NHGO could hand out during their seminars.  YWCA 

never mentioned that they were handing out gifts in conjunction with their seminars, but in 

collaboration with Marie Stopes, they handed out soda and crackers to the participants. Both 

organizations mentioned that they pay the bus fee for the participant who attended the 

seminars. NHGO does not always have the resources to pay bus fees and therefore many of 

their seminars get cancelled or postponed. 
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6.4 Factors influencing the communication  

Through analyzing the gathered material of what the organization teach their target group and 

how they work in the empowerment of women, some common themes could be found. 

Firstly, many of the informants talked about women’s position as subordinated in the society, 

sustainability of women, women lack of education and taboos about sexual reproductive 

health. These forms the theme “Socio-economically factors”. Secondly, the observations and 

information from the informants showed that religion plays a role in the organizations’ work. 

Finally, the informants talked about motherhood, sisterhood and collectivity. These sub-

themes form a theme called “Principles of African feminisms”. 

  

6.4.1 Socio-economic factors  

The informants in many cases talked about women’s position in the society, mainly in 

relation to the organizations’ purpose and when they described why it’s important to 

empower women in Tanzania. Women position in the society where in many cases described 

as inferior to men. 

  

The purpose of the organization becomes valid in our country since women are not 

given equal rights as men. This goes way back. We work for girls’ rights because they 

are vulnerable in the community compared to men.  

(Informant B: Employee/Volunteer. NHGO)  

  

NHGO and YWCA work to empower women in different ways and attempt to handle 

oppression of women that exist in the society. Both NHGO and YWCA teach their target 

groups about sexual reproductive health. They are taught to use contraceptives during sexual 

intercourse. Although, informants from both organizations mention that this is not something 

accepted in the society or in line with “Christian principles”.  

 

When we talk about HIV/AIDS and condoms, there are a lot of taboos in the society. 

But we still have to talk about it. It is good to respect, but if she does not and have 

sexual intercourse it is good if she does it in a safe way. We teach them on how to 

prevent themselves from HIV.   

(Informant A: Employee/Volunteer. NHGO) 
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In an interview at YWCA’s branch in Mwanza with an employee it was mentioned that they 

do not accept condoms because of religion but that they educate about it anyway: 

  

We teach them on early pregnancy, how to avoid sex when they are young but we also 

teach them to use contraceptives, such as condoms. Although, it is a challenge since it 

is not accepted in a religious matter, but we educate on that anyway.  

(Informant N)  

  

By informing about contraceptives, the organizations limit the chance that their work is being 

slowed down by these taboos and traditional values (Waisbord, 2001). The organizations may 

therefore work to modernize the perspective of the issue (Melkote, 2018). On the other hand, 

the organization do not follow the societies’ point of view in the question and ignore 

traditional values, which also can decrease the effectivity when communicating for 

development (Tufte & Mefalopulos, 2009). 

  

An additional factor which makes women subordinated in the society is the lack of right to 

education. The importance of education is pointed out during the interviews with the 

informants from NHGO, but not in the interviews with informants from YWCA. Informants 

from NHGO highlights the importance of education, since it is a tradition in Tanzania that 

girls shall not attend school. Education is an important part of NHGO work and their purpose. 

Participants of NHGO are taught that it is important that they study and get an education. 

This is consistent with one of NHGO’s activities presented on their website, which is 

education. 

  

For me it is important that a child gets education. Or at least they should know how to 

read and write.  

 (Informant A: Employee/Volunteer. NHGO)  

 

Finally, a major part of the work in both organizations is to strengthen women’s position in 

the society by making them sustainable and to get rid of poverty. The organizations teach 

their participants on how to get an income in different ways. Mainly through income 

generating activities and at seminaries when they talk about entrepreneurship skills and the 
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importance of having an income. In this view, the reason of poverty lies in the individual and 

thereby also the solution. 

  

The organization provides these activities to make sure that the girls get rid of poverty. 

(Informant C: Employee/Volunteer. NHGO)  

 

The purpose of the organization is divided into five parts. The fourth is to reduce 

poverty through social economic empowerment.  

 (Informant I: Employee/Volunteer. YWCA) 

  

Hence, a big part of the organizations’ work to empower women is to enable them to get rid 

of poverty. In western feminism today, this may seem as a basic need. One focus in post-

modern feminism today is equality in working environment; more specifically how gender is 

created. However, since Tanzania is one of the poorest countries in the world, African 

feminisms may need to include working for basic needs such as getting rid of poverty and not 

just with gender power and imbalances (Cruz, 2015). 24.5 per cent of female headed 

households in Tanzania lives below the poverty line, and therefore it can be argued that this 

focus is necessary in order to work for women’s rights in Tanzania (UN Women, 2018). 

Social justice for women in this case serves as an anchor for development communication, 

which has been argued to be a good way for communication of social change (Melkote, 

2018). 

  

6.4.2 Religion 

Religion is an important feature of the organizations’ work. New Hope for Girls explicitly 

talks about “Christian values”. Seminars that NHGO arranged have included “education 

about God”. Among other things, the participants are taught that they should not be 

dependent on other people, but only on God. 

  

They have to know that everything happens through God’s hands, not through a human 

being. 

 (Informant A: Employee/Volunteer. NHGO) 
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According to information on the YWCA website, they work in accordance with “Christian 

principles” (YWCA Tanzania, 2018). This is not something explicitly mentioned in the 

interviews at YWCA when asking questions about Christian values. Informants from YWCA 

emphasize that they aren’t a Christian organization more then by the name. 

  

YWCA is not just there for Christians. They are there to help all the people in the 

community. 

(Informant G: Previous participant. YWCA) 

 

Implicitly, religious values can be seen in the organization. For example, the YWCA Tamari 

program is a program based on the Holy Bible. Also, during the observations we saw posters 

and brochures which included excerpts from the Bible. Therefore, Christianity can be seen in 

both New Hope for Girls and YWCA. However, religion can be viewed as something 

slowing down the organizations work for women’s rights (Waisbord, 2001 & Melkote, 2018). 

On the other hand, it seems necessary to consider religion when communicating women’s 

rights in Tanzania since the target groups are in general religious (Sarvaes, 2008). 

  

It was also pointed out that all religions are welcome to both of the organizations. Through 

the observations we saw that there where both Muslims and Christians attending the 

organizations’ seminars. The analysis also showed that it may be hard to separate Christian 

values from other traditional values, for example dress codes were explained to be based on 

both Christian values and traditional cultural values. This may be due to that Tanzania is a 

very religious country and that traditional values may therefore by influenced by religion, and 

vice versa (Sawe, 2017). 

 

Religious values may be included during the seminaries, but not as Christian or Muslim 

values. For example, when you teach, “God does not want you to steal”, it is not a 

Christian value, it is a general rule. There is no society that would allow you to be a 

thief. 

 (Informant C: Employee/Volunteer. NHGO) 

 

Most of the values they are taught can seem to be Christian values, but in fact they are 

religious values in large. For example, when they talk about dressing code, it 

emphasizes with both Christian and Muslim values. The values within religion cut 
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across, they are relevant for everyone since they are not just religious values, they are 

culture values. 

(Informant H: Previous Participant. YWCA)  

 

In conclusion, religion in the organizations can be find both explicitly and implicitly. Beside 

the matters mentioned above, religion can also be find implicitly when the informants talk 

about motherhood, since religion emphasizes the importance of motherhood (Akujobi, 2011). 

The relation between religion and motherhood was find in one interview from NHGO, where 

the informant mentioned that women should be empowered since they are the ones carrying 

the precious gift from God: They are the ones who are pregnant. 

  

6.4.3 Principles of African feminisms 

Motherhood, sisterhood and collectivism were found through the analysis, which formed the 

theme here named Principles of African feminisms. Informants from NHGO mentioned 

motherhood frequently. Most of the informants from YWCA did however not mention 

motherhood. Participants of NHGO are taught how to be a good mother. Informants from 

NHGO mentioned that it is important to empower women in Tanzania since they are the ones 

taking care of the families. 

  

When we empower a woman, it is like we empower a whole society because the woman 

is the mother, the one who cares for the kids and the whole family. 

 (Informant E: Previous participant. NHGO) 

 

The focus on motherhood in the interviews is more regularly than sisterhood. This in line 

with what has been argued by African feminists, i.e. that the view of sisterhood is more 

common in classical feminism but motherhood is the center of the African concept 

(Oyewumi, 2001). Women’s position as mother can make the women trapped in a situation 

where they do not have the same freedom as men have. Women are responsible for raising 

the children. In the same time, motherhood can be a common ground where women share the 

same experiences and can come together for empowerment, and therefore create sisterhood. 

However, sisterhood in its classical definition was mentioned a few times from an informant 

from YWCA. 
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We from YWCA think that women and young women need to know the spirit of 

sisterhood and solidarity.  

(Informant K: Employee/Volunteer. YWCA) 

  

Interviews with informants from NHGO described the participants in the organization as 

sisters, but this was because they lived together. They also mentioned the founder as mother 

and her husband as father. The definition sisterhood was never used at NHGO to symbolize 

the solidarity between women, which is one of the meanings of sisterhood (Delmar, 1986). 

  

On the other hand, sisterhood may have been explicitly shown in the interviews at the 

organizations since they have spoken about sisterhood in relation to women need to advance 

in the society for the society’s all good (Pasi, 2013). This can be understood through 

collectivism, another sub-theme of this result. Informants from NHGO and YWCA include 

men in the work for women’s rights and both take consideration to the society. 

  

Men and women need to join forces when fighting against poverty. 

 (Informant K: Employee/Volunteer. YWCA)  

 

We advocate in areas which affect women and girls, and in the end of the day that 

affects communities.  

(Informant L: Employee/Volunteer. YWCA) 

  

When you empower a woman, it is like we empower the whole society. 

 (Informant F: Previous participant. NHGO) 

  

A woman need to be independent so that she can be valuable to the people she lives 

with, her husband and the community. 

 (Informant E: Previous participant. NHGO)  

 

Both NHGO and YWCA tell their target groups that they should teach other what they have 

been taught. This was also emphasized during both organizations´ seminars, where both 

seminars ended with emphasizing that they can now educate others. This probably derive 

from the slavery in the United States where an enslaved person who were taught to read duty 

then became to educate others, known from the quote “Each one teach one”.  



40 
 

The organizations take consideration to the collective in the work for women’s rights (Cruz, 

2015). YWCA even include men as a part of their target group. 

 

Our main focus is women, or young women, but when it comes to the issue of gender 

based violence, we also include men or youth in general. 

 (Informant L: Employee/Volunteer. YWCA)  

  

In the YWCA seminar at Marie Stopes, the members from YWCA were both men and 

women. At the seminar at NHGO there where only girls. Worth to mention is that boys have 

been included as a target group at NHGO as well, but only as grandchildren to vulnerable 

women. Since researchers argue that communication for social change today should take the 

participant’s point of view in a greater extent, YWCA communication which both considers 

men and women, can be criticized to lack the participant’s point of view in this question, who 

are women. On the other hand, YWCA work may increase the chance of making change for 

women since the whole society can be argued to have to be a part of the social change (Tufte, 

2017). The choice to include men as their target group may also have been made because 

YWCA have international donors, who requires it for them to sponsor different programs.  
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7. Conclusions 

This thesis study how two organizations communicate to empower women in Tanzania. The 

study focuses on how different contextual factors, such as the size of the organization, 

religion, traditions and traditional values, can affect the content and strategy of their 

communication. The result and analyze show that the organization’s communication are 

affected by different contextual factors. Both in their communication strategy and in what 

they communicate. The conclusions of this study will be discussed in following chapter. 

7.1 Communication, information and strategies  

First, clear patterns of different communication styles have been found depending on 

location. A great example of this was discovered when a comparison between YWCA in Dar 

es-Salaam and YWCA in Mwanza was made. The communication in Dar es-Salaam 

primarily consisted of social media and traditional media, while the communication in 

Mwanza was based on face to face communication. Even though the two branches belong to 

the same organization, a major difference could be observed in their communication 

strategies. The reason for this outcome is perhaps explained from the previous research made 

in Greenwell Matongo, Namibia. Here they emphasize the difficulty of communicating in 

informal settlements because of lack of electricity and financial assets. Therefore, regular 

communication channels such as TV, radio, social media cannot be used in informal 

settlements, and other types of communication strategies must be used (Newaka & 

Tjiramanga, 2017). The big difference between YWCA in Dar es-Salaam and YWCA in 

Mwanza, is the fact that they communicate in many different environments. In Dar es-Salaam 

the YWCA communicate in urban areas, while in Mwanza they are reaching out to people in 

informal settlements.  These areas offer different avenues of communication as mentioned 

above, which in turn can be a reason for their choice of different communication strategies. 

 

The size of the two organizations and the choice of donors were also shown to be factors 

which influence how the organizations communicate.  The big difference between NHGO 

and YWCA was their access to resources. For example, YWCA work to a greater extent with 

international donors with more assets- while NHGOs operation is mostly supported by local 

donors. In an article about the Viva Rio organization, they explain its development from a 

local initiative to a global actor. The article emphasizes the importance of attracting multiple 
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channels of support to help promote stable growth of the organization. Viva Rios ability to 

attract support from international donors is the reason for their development to a global actor 

(Davis, 2016). 

 

Taking this into account provides us with an explanation for how the size of NHGO and 

YWCA differs. Who is providing the donations also has a major impact on the organizations' 

communication style, explained in an article about the US-based, transnational organization, 

Abt Associates. In this article, they emphasize the disadvantages of being an organization 

with international funding. The largest challenge presented is when the donors want to be a 

part of the decision-making process, and therefore implement their philosophies and 

ideologies, which may not align with the organizations, and can impact the direction of the 

operation (Sackey et al, 2017). An example of this was shown while gathering information on 

YWCA. An employee from the organization mentioned the fact that their donors have 

opinions about their work, and to get their support they must adjust to their request. An 

example of this occurred when a donor wanted to change the target group for one of their 

programs from young women to youths, which means that young men also were included in 

the target group. By following this request the communication can be affected, and new 

communication strategies have to be implemented to also attract men to the program.   

  

This is a big difference when comparing internationally funded organizations to NHGO, who 

has been more independent in relation with their donors. Therefore, both their communication 

and/or strategies can be affected from this point of view. On the other hand, they face more 

communication challenges because of the lack of financial support donors. This scenario can 

be interpreted as if the organization ultimately has been affected by this contextual factor, 

albeit from another point of view. Several informants from NHGO stated that greater 

financial resources would be the most effective tool to help the organization to benefit girls 

and women in need. Lack of financial resources was also stated as a key reason as to why 

seminars sometimes must be postponed or canceled. According to the collected data, it can be 

concluded that the lack of major financial donors has made it more difficult for NHGO to 

arrange major measures or develop and implement their desired communication strategy to 

reach a wider audience.   

 

Due to a wide range of factors impacting donations, the organizations face various problems 

moving forward. In YWCAs case, the international donors make it possible for the 
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organization to continue with their work without financial impediments. While it is crucial 

for the YWCA to secure financial contribution to start up and develop various programs, 

which make donors necessary. It also creates the possibility of a conflict of interest if the 

donors have power over YWCA in forming the goals and strategy of the organization. On the 

other hand, if the organization decides not to accept donations from certain individuals or 

groups, the lack of financing can have a devastating impact on the entirety of the 

organization, as experienced by the organization, NHGO. 

 

In conclusion, these results help to illustrate how the size of an organization, the location, and 

the source of funding have a direct impact on the communication techniques and channels 

undertaken by the two organizations. The advantages and disadvantages have been 

highlighted and discussed in order to compare and understand the different communication 

challenges faced by these two women's rights organizations in Tanzania, while both trying to 

achieve their goal of empowering women.   

7.2 Communication content  

The communication content, mainly NHGO’s, is also shown to be influenced by traditional 

values, such as religion and the importance of motherhood. Informants from NHGO were 

more open about these values than informants from YWCA. NHGO is not an outspoken 

religious organization but “Christian values” was found. The reason for this may be that the 

communication to some extent is influenced by the founder of the organization’s values. 

“Christian values” was found in NHGO, and the founder is a Christian. The founder 

emphasized the importance of education, which was explicated in the communication to the 

target group. Therefore, the communication of NHGO is top-down where the founder’s 

values is spread to the girls in order to empower them (Melkote, 2018). This way of 

communication for social change has been criticized. But the communication of NHGO is 

also bottom-up, where it starts in the community where the problem exists and consider the 

target’s culture and context (Melkote & Steeves, 2015, Sarvaes, 2008). From this point of 

view, the community has influence on the communication for change, which researchers has 

been argued for the last years (Melkote, 2018).  

 

Informants from YWCA did not speak as open about values as NHGO. For example, YWCA 

is outspoken about working according with “Christian values” on their website (YWCA 
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Tanzania, 2018). Through the observations, it can be concluded that YWCA have 

implemented “Christian values” more than was being told in the interviews. This is an 

interesting result and it may have to do with that YWCA is a bigger international 

organization. YWCA’s connection to an international organization may have influenced why 

the informants who participated in this study did not want to emphasize that they represent a 

Christian organization, and why they did not talk about values such as motherhood etc. They 

avoid talking about values that are associated with the African society and that are not in line with 

Western values. Therefore, YWCA may be influenced by the modernization paradigm in their 

communication for social change. The informants from YWCA may believe that Western values must 

be implemented in order to achieve empowerment of women. The communication of YWCA is top-

down and does not consider the culture and the context of YWCA’s target groups (Melkote, 2018). At 

the same time, YWCA aims for collective action instead of just spreading information to a specific 

target group. This follows from the participatory paradigm (Tufte, 2017). 

 

Finally, it can be necessary to bring up that this study shows that NHGO:s and YWCA:s 

work to empower women can be somewhat contradictory. This can in turn influence the 

coherency in their communication. For example, YWCA is outspoken about working 

according with “Christian principles” and some of their activities are based on the Bible, but 

at the same time the informants from YWCA emphasize that there are no “Christian values” 

and that some of the aspects of their teaching actually go against “Christian values”. NHGO 

is not outspoken about working with “Christian values”. However the founder’s faith may 

influence how the participants perceive the organization’s values. Therefore, this thesis has 

come to the conclusion to suggest to YWCA and NHGO to review the information they want 

to send to their target group and the values they want to teach. This can create a more 

coherency in their communication and therefore also make it clearer which changes they 

want to achieve in the society in order to empower women. 

7.3 Proposal for further research 

Part of the aim with this thesis was to study how organizations communicate in order to 

empower women in Tanzania. This thesis resulted in knowledge of how two NGOs, one big 

and one small, communicate to empower women in Tanzania. As we have shown, differences 

have been found. One difference is that YWCA’s communication is affected by the fact that 

they belong to an international organization. However, there are bigger and more 

international organizations than YWCA in Tanzania, whose communication may be even 
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more influenced by the factors mentioned. Therefore, it can be suggested that future research 

make a comparative study on how YWCA and other even more international organization, 

such as UN Women Tanzania, communicate. From this approach, it can be possible to study 

if there are any differences between the bigger, more international organizations’ and 

YWCA’s communication strategies and the culture and values affecting their communication. 

  

This thesis has resulted in a knowledge that YWCA may adapt their communication 

strategies, and the values within, in order to fit better in the international point of view. This 

could be an interesting starting point for further research. 
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APPENDIX 1: Interview manual personal interviews – Volunteers/Employees 

Themes Questions 

 Organization: 

Relation to organization: (previous 

participant or volunteer/employee).  

 

 

 

 

 

General information about media and 

communication in Tanzania 

- How do the organizations in Tanzania 

spread information about themselves?  

-  Why do you think X is/are the most 

common way of organizations when they 

spread information about themselves?  

The interviewees part of the organization - What is your profession?  

- What role do you have within the 

organization? 

- Which tasks includes in your role at the 

organization? 

- Can you describe an ordinary working 

day? 

General information about the organization - How did the organization started? 

- Why did the organization started?  

- What is the organization's purpose? 

- Which are organizations target groups? 

- How many employees are working for the 

organization? 

- How many volunteers are working for the 

organization?  

- How is the organization funded? 

Communication activities - Which activities does the organization use 

to fill its purpose?  



 

- Why does the organization use X as a 

activity? 

- What are the advantages of this/these 

activities?  

- What is/are the disadvantages of this/these 

activities? 

- Has any problem occurred with X,  if so 

can you tell us about it?  

-Which activity/ties is/are more popular 

according to the girls/women? 

- Why do you think this/these activities are 

the most popular according to the girls?  

-Which activity/ties is/are less popular 

according to the girls? 

- Why do you think this/these activities are 

less popular according to the girls?  

- What does empowering women mean for 

you?  

- Which activity/ties have been most 

successful when it comes to empower the 

girls? 

-Why do you think this/these activities are 

the most successful when it comes to 

empower the girls? 

- Which activity/ties have been less 

successful when it comes to empower the 

girls? 

-Why do you think this/these activities are 

less successful when it comes to empower 

the girls? 

- Which values does the organization work 

with?  

- Why do you think these values can 



 

empower women?  

- Are some of these values according with 

Christian values? If so, how?  

The organization's communication  - How does the organization reach out to the 

girls? 

- Why does the organization use X to reach 

out to the girls? 

- What is/are the advantages when the 

organization use X to reach out to the girls? 

- What is/are the disadvantages when the 

organization use X to reach out to the girls? 

- What is/are the main obstacles for the 

organization to reach out to the girls?  

- How do you think the organization can 

prevent or get over these obstacles? 

- Which ways of communicating have been 

the most successful for the organization 

when it comes to involve the girls in its 

activities? 

- Why do you think X is/are the most 

successful way to reach out to get the girls 

to participate in the organization's activities? 



 

Personal information - Can you tell us about your involvement 

within the organization?  

- When did you became active within the 

organization? 

- Why did you become active within the 

organization? 

-Why do you think it is important to 

empowering women/girls in Tanzania? 

- How did you get in contact with the 

organization? 

- Can you tell us more about your 

background? 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

APPENDIX 2: Interview manual personal interviews – Previous participants   

Themes Questions 

 

 

Organization: 

Relation to organization: (previous 

participant or volunteer/employee).  

 

 

 

 

 

General information about media and 

communication in Tanzania 

- How do the organizations in Tanzania 

spread information about themselves?  

-  Why do you think X is/are the most 

common way of organizations when they 

spread information about themselves?  

General information about the organization - What is the organization's purpose? 

Communication activities - Which activities does the organization use 

to fill its purpose?  

- Why does the organization use X as an 

activity? 

- What are the advantages of this/these 

activities?  

- What is/are the disadvantages of this/these 

activities? 

- Has any problem occurred with X, if so 

can you tell us about it?  

-Which activity/ties is/are more popular 

according to the girls/women? 

- Why do you think this/these activities are 

the most popular according to the girls?  

-Which activity/ties is/are less popular 

according to the girls? 

- Why do you think this/these activities are 



 

less popular according to the girls?  

- What does empowering women mean for 

you?  

- Which activity/ties have been most 

successful when it comes to empower the 

girls? 

-Why do you think this/these activities are 

the most successful when it comes to 

empower the girls? 

- Which activity/ties have been less 

successful when it comes to empower the 

girls? 

-Why do you think this/these activities are 

less successful when it comes to empower 

the girls? 

- Which values does the organization work 

with?  

- Why do you think these values can 

empower women?  

- Are some of these values according with 

Christian values? If so, how?  

The organization's communication -How did you come in contact with the 

organization?  

-Do you know about other ways of how the 

organization come in contact with girls? If 

so, can you tell us?  

- Why does the organization use X to reach 

out to do girls? 

- What is/are the advantages when the 

organization use X to reach out to the girls? 

- What is/are the disadvantages when the 

organization use X to reach out to the girls? 

- What is/are the main obstacles for the 



 

organization to reach out to the girls? 

- How do you think the organization can 

prevent or get over these obstacles? 

- Which ways of communicating have been 

the most successful for the organization 

when it comes to the girls in its activities? 

- Why do you think X is/are the most 

successful way to reach out to the girls to 

participate in the organization's activities? 

Personal information -Why do you think it is important to 

empowering women/girls in Tanzania? 

 
 


